NATURE
EXPO 2016

New offerings,
new opportunities!

Benefits of participating

Trade fairs have been recognised as one of the
most effective and efficient marketing tools in
the world. As a participant, you will have an
opportunity to:

present your machinery, products and services;

boost your product sales and increase your
business volume;

Venue
Kipsala International Exhibition Centre

The biggest exhibition complex in the Baltic States
providing 27,000 m? of total exhibition area, parking
lots for 2500 vehicles and other services meeting
international standards. It is conveniently located close
to the Old Town of Riga.

Organiser
International Exhibition Company BT 1
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gardenlng to receive new orders;

draw inspiration for business development;

turn up information on novelties and processes
within industry from primary sources;

meet experts and be part of a great event!

Nature Expo recommends:

The 215 InternationalTrade Fair for Food, Beverage, FoodProcess-

Contacts

Project Manager

Maris Briedis

Tel: +371 67065009

Mob: +371 26484711

Fax: +371 67067551
E-mail: maris.briedis@bt1.lv
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Landscape architecture; garden and park
design, planting and improvement
[- Seeds and plants

— Flowers, indoor plants, floristry
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@ Gardening equipment and tools

@ Plant protection
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Join our fairs
and boost your
business growth!

Your target audience

Wide circles of your target audience in one place -
agriculturists, foresters, farmers, gardeners, forest
owners, forestry and agricultural business managers,
sales representatives and other industry experts.
Cooperation with major industry associations ensures
a wide range of participants and visitors.

Machinery, equipment, methods and
auxiliaries

Wood protection

Portable devices, IT solutions

@ Environment, energy and occupational
safety. Recycling

@ Timber application

Reforestation. Timber trade, transport,
} financial services




